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EDITORS’ NOTE 
 
This international seminar on Language Maintenance and Shift IV (LAMAS IV for short) is a 
continuation of the previous international seminar with the same theme conducted by the 
Master Program in Linguistics, Diponegoro University on 18 November 2014.  
 
We would like to extend our deepest gratitude to the seminar committee for putting together 
the seminar that gave rise to this collection of papers. Thanks also go to the Head and the 
Secretary of the Master Program in Linguistics Diponegoro University, without whom the 
seminar would not have been possible. 
 
The table of contents lists all the papers presented at the seminar: The first four papers are 
those presented by invited keynote speakers. They are Dr. Sugiyono (Badan Pengembangan 
dan Pembinaan Bahasa, Jakarta, Indonesia), Dr. Zane Goebel (La Trobe University, 
Melbourne, Australia), Prof. Yudha Thianto, Ph.D. (Trinity Christian College, Illinois, USA), 
Dr. Deli Nirmala, M.Hum (Diponegoro University, Semarang, Indonesia). 
 
In terms of the topic areas, there are 21 papers in applied linguistics, 20 papers in 
sociolinguistics, 14 papers in theoretical linguistics, 18 papers in discourse/pragmatics, and 13 
papers (miscellaneous).  

In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 v
 ~
 
SC
H
ED
U
LE
 O
F 
TH
E 
IN
TE
R
N
A
TI
O
N
A
L 
SE
M
IN
A
R
 L
A
N
G
U
A
G
E 
M
A
IN
TE
N
A
N
C
E 
A
N
D
 S
H
IF
T 
IV
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
07
.3
0 
- 
08
.1
5 
R
eg
is
tr
at
io
n
 
Lo
bb
y 
C
om
m
et
te
e 
08
.1
5 
- 
08
.3
0 
O
p
en
in
g
 
K
ry
pt
on
 
D
ea
n 
of
 F
IB
 
U
nd
ip
 
08
.3
0 
- 
09
.0
0 
K
ey
n
o
te
 S
p
ea
ke
rs
 
K
ry
pt
on
 
C
om
m
et
te
e 
D
r.
 S
ug
iy
on
o
 
09
.0
0 
- 
10
.3
0 
P
le
n
ar
ry
 
K
ry
pt
on
 
D
r.
 N
ur
ha
ya
ti,
 
M
.H
um
. 
D
r.
 D
el
i N
irm
al
a,
 M
.H
um
. 
R
E
P
R
E
S
E
N
T
A
T
IO
N
 O
F
 J
A
V
A
N
E
S
E
 L
A
N
G
U
A
G
E
 M
A
IN
T
E
N
A
N
C
E
 IN
 L
O
C
A
L 
N
E
W
S
P
A
P
E
R
S
 IN
 C
E
N
T
R
A
L 
JA
V
A
 
1-
17
 
P
ro
f. 
Y
ud
ha
 T
hi
an
to
, 
P
h.
D
. 
P
R
O
N
O
U
N
S
 IN
 S
E
V
E
N
T
E
E
N
T
H
-C
E
N
T
U
R
Y
 M
A
LA
Y
: A
 H
IS
T
O
R
IC
A
L 
LI
N
G
U
IS
T
IC
S
 
S
T
U
D
Y
 O
F
 E
D
U
C
A
T
IO
N
A
L 
T
E
X
T
S
 P
U
B
LI
S
H
E
D
 B
Y
 T
H
E
 V
O
C
 F
O
R
 C
H
IL
D
R
E
N
 IN
 
T
H
E
 E
A
S
T
 IN
D
IE
S
 
18
-2
8 
D
r.
 Z
an
e 
G
oe
be
l 
U
N
D
E
R
S
T
A
N
D
IN
G
 S
H
IF
T
IN
G
 L
A
N
G
U
A
G
E
S
 O
N
 IN
D
O
N
E
S
IA
N
 T
E
LE
V
IS
IO
N
: 
U
N
D
E
R
S
T
A
N
D
IN
G
 S
O
C
IA
L 
V
A
LU
E
 IN
 L
A
T
E
 C
A
P
IT
A
LI
S
M
 
29
-4
2 
10
.3
0 
- 
10
.4
5 
C
o
ff
ee
 B
re
ak
 
R
es
to
 
 
10
:4
5 
– 
11
:4
5 
 
P
ar
al
le
l 
S
es
si
o
n
 1
 A
 
K
ry
pt
on
 I
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
H
ep
y 
S
ri 
R
ah
ay
u 
P
uj
ia
st
ut
i &
 
N
ia
 K
ur
ni
aw
at
i 
T
E
A
C
H
E
R
S
’ C
O
M
P
E
T
E
N
C
E
S
 IN
 T
E
A
C
H
IN
G
 E
N
G
LI
S
H
 T
O
 Y
O
U
N
G
 L
E
A
R
N
E
R
S
 IN
 
E
LE
M
E
N
T
A
R
Y
 S
C
H
O
O
L
 
43
-4
9 
I N
yo
m
an
 A
ry
aw
ib
aw
a
 
T
H
E
 A
C
Q
U
IS
IT
IO
N
 O
F
 U
N
IV
E
R
S
A
L 
Q
U
A
N
T
IF
IE
R
S
 IN
 IN
D
O
N
E
S
IA
N
 (
IS
O
 6
39
-3
: 
IN
D
):
 A
 P
R
E
LI
M
IN
A
R
Y
 R
E
P
O
R
T
 
50
-5
5 
Ju
ria
nt
o 
LE
X
IC
A
L 
E
R
R
O
R
S
 IN
 T
H
E
 A
R
G
U
M
E
N
T
A
T
IV
E
 E
S
S
A
Y
S
 W
R
IT
T
E
N
 B
Y
 E
N
G
LI
S
H
 
D
E
P
A
R
T
M
E
N
T
 S
T
U
D
E
N
T
S
 O
F
 A
IR
LA
N
G
G
A
 U
N
IV
E
R
S
IT
Y
 
56
-6
1 
10
:4
5 
– 
11
:4
5 
 
P
ar
al
le
l 
S
es
si
o
n
 1
 B
 
K
ry
pt
on
 II
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
A
hm
ad
 M
ub
ar
ok
 
K
O
N
S
E
P
 B
E
R
K
E
H
ID
U
P
A
N
 D
A
LA
M
 P
A
P
A
D
A
H
 B
A
N
JA
R
 
15
7-
16
2 
F
eb
rin
a 
N
ad
el
ia
 
M
E
N
G
U
N
G
K
A
P
 N
IL
A
I K
E
A
R
IF
A
N
 L
O
K
A
L 
D
A
N
 E
K
S
IS
T
E
N
S
I N
A
M
A
-N
A
M
A
 
M
A
K
A
N
A
N
 T
R
A
D
IS
IO
N
A
L 
S
U
N
D
A
 B
E
R
B
A
H
A
N
 D
A
S
A
R
 S
IN
G
K
O
N
G
: K
A
JI
A
N
 
A
N
T
R
O
P
O
LI
N
G
U
IS
T
IK
 D
I K
O
T
A
 B
A
N
D
U
N
G
 
16
9-
17
3 
I N
en
ga
h 
S
ud
ip
a
 
M
A
IN
T
A
IN
IN
G
 B
A
LI
N
E
S
E
 L
A
N
G
U
A
G
E
 T
H
R
O
U
G
H
 W
R
IT
IN
G
 S
H
O
R
T
 S
T
O
R
IE
S
 IN
 
B
A
LI
 O
R
T
I 
17
4-
17
6 
10
:4
5 
– 
11
:4
5 
 
P
ar
al
le
l 
S
es
si
o
n
 1
 C
 
K
ry
pt
on
 II
I 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
A
ge
ng
 S
ut
ris
no
 &
 C
in
dy
 In
ta
n 
A
ud
ya
 P
ut
ri
 
R
E
E
X
A
M
IN
IN
G
 L
E
X
IC
A
L 
V
A
R
IA
T
IO
N
 IN
 D
A
T
A
R
 V
IL
LA
G
E
: T
H
E
 C
A
S
E
 O
F
 V
E
R
B
 
26
0-
26
4 
A
hd
i R
iy
on
o
 
LE
K
S
IK
O
N
 P
E
R
T
A
N
IA
N
 D
A
LA
M
 B
A
H
A
S
A
 J
A
W
A
 D
I K
A
B
U
P
A
T
E
N
 K
U
D
U
S
: K
A
JI
A
N
 
E
T
N
O
LI
N
G
U
IS
T
IK
 
26
5-
26
9 
E
m
ili
a 
N
in
ik
 A
yd
aw
at
i 
T
H
E
 K
N
O
W
LE
D
G
E
 O
F
 P
R
O
S
O
D
Y
 IN
 H
E
LP
IN
G
 S
T
U
D
E
N
T
S
 R
E
S
P
O
N
S
E
 
U
T
T
E
R
A
N
C
E
S
 A
P
P
R
O
P
R
IA
T
E
LY
 
27
0-
27
3 
In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 v
i ~
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
11
:4
5 
– 
12
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 2
 A
 
K
ry
pt
on
 I
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
A
gu
s 
S
ur
ya
na
 
W
A
C
A
N
A
 D
E
M
O
K
R
A
S
I D
A
LA
M
 P
E
R
S
F
E
K
T
IF
 T
A
B
LO
ID
 M
E
D
IA
 U
M
A
T
 
33
1-
33
5 
A
km
al
 &
 M
ar
ia
 Y
os
ep
hi
n 
W
l &
 
S
ri 
W
ah
yu
ni
 
T
H
E
 C
H
A
R
A
C
T
E
R
IS
T
IC
S
 O
F
 E
N
G
LI
S
H
 A
D
V
E
R
T
IS
E
M
E
N
T
S
 C
R
E
A
T
E
D
 B
Y
 
S
T
U
D
E
N
T
S
 O
F
 B
U
S
IN
E
S
S
 E
N
G
LI
S
H
 C
LA
S
S
 A
T
 P
G
R
I U
N
IV
E
R
S
IT
Y
 S
E
M
A
R
A
N
G
. 
LE
M
B
A
G
A
 P
E
N
E
LI
T
IA
N
 D
A
N
 P
E
N
G
A
B
D
IA
N
 P
A
D
A
 M
A
S
Y
A
R
A
K
A
T
, U
N
IV
E
R
S
IT
A
S
 
P
G
R
I S
E
M
A
R
A
N
G
 
33
6-
34
0 
C
h.
 E
vy
 T
ri 
W
id
ya
he
ni
ng
 
D
IC
T
IO
N
 IN
 A
 D
R
A
M
A
 E
N
T
IT
LE
D
 ‘R
O
M
E
O
 A
N
D
 J
U
LI
E
T
’ B
Y
 W
IL
LI
A
M
 
S
H
A
K
E
S
P
E
A
R
E
 
34
1-
34
4 
11
:4
5 
– 
12
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 2
 B
 
K
ry
pt
on
 II
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
K
oe
sw
an
di
 
D
E
V
E
LO
P
IN
G
 A
N
 E
N
G
LI
S
H
 IN
S
T
R
U
C
T
IO
N
A
L 
M
O
D
E
L 
O
F
 R
E
A
D
IN
G
 
C
O
M
P
R
E
H
E
N
S
IO
N
 U
S
IN
G
 Q
T
M
 F
O
R
 J
H
S
 
62
-6
7 
A
gu
s 
S
ub
iy
an
to
 
D
E
T
E
R
M
IN
E
R
 P
H
R
A
S
E
S
 IN
 N
IN
E
T
E
E
N
T
H
-C
E
N
T
U
R
Y
 M
A
LA
Y
 
47
1-
47
5 
N
yo
m
an
 K
ar
in
a 
W
ed
ha
nt
i 
M
U
LT
IC
U
LT
U
R
A
L 
F
O
LK
T
A
LE
S
 IN
 E
N
G
LI
S
H
 L
A
N
G
U
A
G
E
 T
E
A
C
H
IN
G
: 
P
R
O
M
O
T
IN
G
 C
O
M
M
O
N
A
LI
T
Y
 IN
 D
IV
E
R
S
IT
Y
 
68
-7
1 
11
:4
5 
– 
12
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 2
 C
 
K
ry
pt
on
 II
I 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
I N
yo
m
an
 M
ul
ia
na
 
M
A
IN
T
A
IN
IN
G
 B
A
LI
N
E
S
E
 L
A
N
G
U
A
G
E
 T
H
R
O
U
G
H
 S
C
H
O
O
L 
P
R
O
G
R
A
M
S
 IN
 B
A
LI
 
17
7-
18
0 
Iq
ba
l N
ur
ul
 A
zh
ar
 
P
E
T
A
 S
O
S
IO
D
IA
LE
K
T
O
LO
G
IS
 M
A
D
U
R
A
 
18
1-
18
6 
K
en
fit
ria
 D
ia
h 
W
ija
ya
nt
i 
B
E
N
T
U
K
 D
A
N
 F
U
N
G
S
I P
IS
U
H
A
N
 B
A
H
A
S
A
 J
A
W
A
: S
U
A
T
U
 K
A
JI
A
N
 
S
O
S
IO
P
R
A
G
M
A
T
IK
 
18
7-
19
0 
12
.4
5 
- 
13
.4
5 
B
R
E
A
K
 
R
es
to
 
 
13
:4
5 
– 
14
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 3
 A
 
K
ry
pt
on
 I
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
G
ed
e 
P
rim
ah
ad
i-W
ija
ya
-R
. 
V
IS
U
A
LI
S
A
T
IO
N
 O
F
 D
IA
C
H
R
O
N
IC
 C
O
N
S
T
R
U
C
T
IO
N
A
L 
C
H
A
N
G
E
 U
S
IN
G
 M
O
T
IO
N
 
C
H
A
R
T
 
27
4-
27
7 
I N
yo
m
an
 U
da
ya
na
 
IN
C
H
O
A
T
IV
E
 V
E
R
B
S
 IN
 IN
D
O
N
E
S
IA
N
 
27
8-
28
2 
T
om
 C
on
ne
rs
 &
 J
oz
in
a 
V
an
de
r 
K
lo
k 
LA
N
G
U
A
G
E
 D
O
C
U
M
E
N
T
A
T
IO
N
 O
N
 J
A
V
A
N
E
S
E
: A
 S
H
IF
T
 T
O
W
A
R
D
S
 
R
E
C
O
G
N
IZ
IN
G
 A
N
D
 C
E
LE
B
R
A
T
IN
G
 C
O
LL
O
Q
U
IA
L 
V
A
R
IE
T
IE
S
 
28
3-
28
8 
13
:4
5 
– 
14
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 3
 B
 
K
ry
pt
on
 II
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
M
oh
d.
 R
as
di
 S
aa
m
ah
 &
 A
bu
 
H
as
sa
n 
A
bd
ul
 
M
E
T
R
O
LO
G
I D
A
LA
M
 P
E
R
IB
A
H
A
S
A
 S
U
K
U
 K
A
U
M
 S
E
M
A
I: 
S
A
T
U
 K
A
JI
A
N
 
S
E
M
A
N
T
IK
 
34
5-
34
9 
P
. A
ri 
S
ub
ag
yo
 
P
E
M
A
H
A
M
A
N
 D
A
N
 P
E
N
G
G
U
N
A
A
N
 C
A
N
G
K
R
IM
A
N
 O
LE
H
 M
A
S
Y
A
R
A
K
A
T
 J
A
W
A
 
S
E
K
A
R
A
N
G
 
35
6-
36
1 
S
ug
en
g 
Ir
ia
nt
o
 
"C
R
IT
IC
A
L 
D
IS
C
O
U
R
S
E
 A
N
A
LY
S
IS
 O
N
 ID
E
O
LO
G
Y
 O
F
 N
E
G
A
R
A
 IS
LA
M
 
IN
D
O
N
E
S
IA
 (
N
II)
 G
R
O
U
P
, I
N
D
O
N
E
S
IA
N
 G
O
V
E
R
N
M
E
N
T
, A
N
D
 T
H
E
 J
A
K
A
R
T
A
 
P
O
S
T
 R
E
P
R
E
S
E
N
T
E
D
 T
H
R
O
U
G
H
 E
D
IT
O
R
IA
LS
 A
N
D
 H
E
A
D
LI
N
E
S
 O
F
 T
H
E
 
JA
K
A
R
T
A
 P
O
S
T
" 
36
2-
36
6 
In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 v
ii
 ~
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
13
:4
5 
– 
14
:4
5 
P
ar
al
le
l 
S
es
si
o
n
 3
 C
 
K
ry
pt
on
 II
I 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
S
um
ar
la
m
 &
 S
ri 
P
am
un
gk
as
 
K
A
R
A
K
T
E
R
IS
T
IK
 B
A
H
A
S
A
 A
N
A
K
-A
N
A
K
 D
O
W
N
 S
Y
N
D
R
O
M
E
 D
I K
A
M
P
U
N
G
 D
O
W
N
 
S
Y
N
D
R
O
M
E
 K
A
B
U
P
A
T
E
N
 P
O
N
O
R
O
G
O
 (
S
U
A
T
U
 T
IN
JA
U
A
N
 P
S
IK
O
LI
N
G
U
IS
T
IK
) 
72
-7
7 
W
en
in
g 
S
ah
ay
u
 
K
O
N
S
T
R
U
K
S
I N
A
M
A
 D
IR
I J
A
W
A
 D
A
N
 J
E
R
M
A
N
: K
A
JI
A
N
 C
R
O
S
S
 C
U
LT
U
R
E
 
U
N
D
E
R
S
T
A
N
D
IN
G
 
78
-8
2 
Y
en
ny
 H
ar
ta
nt
o
 
F
O
R
E
IG
N
E
R
S
’P
E
R
C
E
P
T
IO
N
S
 T
O
W
A
R
D
S
 IN
D
O
N
E
S
IA
N
 C
U
LT
U
R
E
: A
 P
IE
C
E
 O
F
 
S
T
U
D
Y
 O
N
 C
C
U
 
83
-8
7 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 A
 
M
at
rix
 
C
om
m
et
te
e 
M
au
la
na
 T
eg
uh
 P
er
da
na
 
A
N
A
LI
S
IS
 M
E
T
O
D
E
 P
E
N
E
R
JE
M
A
H
A
N
 D
A
LA
M
 M
E
N
E
R
JE
M
A
H
K
A
N
 N
O
V
E
L 
T
H
E
 
H
U
N
G
E
R
 G
A
M
E
S
 
88
-9
2 
M
oh
. A
ni
q 
K
h.
B
. 
 
F
R
O
M
 L
IT
E
R
A
C
Y
 T
O
 ID
E
O
LO
G
Y
: S
E
M
A
N
T
IC
 S
H
IF
T
 O
N
 T
H
E
 R
E
P
R
E
S
E
N
T
A
T
IO
N
 
O
F
 “
T
U
H
A
N
” 
M
E
A
N
IN
G
 
93
-9
6 
N
af
is
a 
G
ha
ni
m
a 
S
ha
nt
y 
S
H
A
P
IN
G
 C
O
M
P
U
T
E
R
 M
E
D
IA
T
E
D
 C
O
M
M
U
N
IC
A
T
IO
N
 (
C
M
C
) 
O
N
 Y
O
U
T
U
B
E
 
V
ID
E
O
 C
O
M
M
E
N
T
S
 T
O
W
A
R
D
 J
A
V
A
N
E
S
E
 B
O
S
S
A
N
O
V
A
 A
S
 T
H
E
 M
E
D
IA
 T
O
 
P
R
E
S
E
R
V
E
 J
A
V
A
N
E
S
E
 C
O
LL
O
Q
U
IA
L 
L
A
N
G
U
A
G
E
 
97
-1
02
 
N
ur
vi
ta
 A
nj
ar
sa
ri
 
S
T
R
A
T
E
G
I P
E
N
E
R
JE
M
A
H
A
N
 IS
T
IL
A
H
 B
U
D
A
Y
A
 D
A
LA
M
 K
O
M
IK
 ‘K
IS
A
H
 
P
E
T
U
A
LA
N
G
A
N
 T
IN
T
IN
: C
E
R
U
T
U
 S
A
N
G
 F
A
R
A
O
H
’ 
10
3-
10
8 
R
es
ti 
W
ah
yu
n
i &
 F
.X
. P
au
la
 
E
ra
lin
a 
H
ad
om
i 
U
T
IL
IZ
IN
G
 E
X
P
E
R
IE
N
T
IA
L 
M
E
A
N
IN
G
 F
O
R
 A
N
A
LY
Z
IN
G
 T
E
A
C
H
E
R
S
’ L
E
S
S
O
N
 
P
LA
N
S
: A
 M
E
T
A
F
U
N
C
T
IO
N
S
 O
F
 S
Y
S
T
E
M
IC
 F
U
N
C
T
IO
N
A
L 
G
R
A
M
M
A
R
 
10
9-
11
3 
R
et
no
 W
ul
an
da
ri 
&
 S
iti
 
F
au
liy
ah
 
W
A
Y
S
 T
O
 T
R
A
N
S
LA
T
E
 A
D
D
R
E
S
S
 T
E
R
M
S
 F
R
O
M
 IN
D
O
N
E
S
IA
N
 IN
T
O
 E
N
G
LI
S
H
: A
 
C
A
S
E
 S
T
U
D
Y
 IN
 K
E
T
IK
A
 C
IN
T
A
 B
E
R
T
A
S
B
IH
 II
 M
O
V
IE
 
11
4-
11
7 
R
ic
a 
S
. W
ur
ya
ni
ng
ru
m
 
IN
T
E
G
R
A
T
IN
G
 C
U
LT
U
R
E
, S
O
N
G
 L
Y
R
IC
S
 A
N
D
 T
E
C
H
N
O
LO
G
Y
 IN
 T
R
A
N
S
LA
T
IO
N
 
C
LA
S
S
 
11
8-
12
4 
R
uk
ni
 S
et
ya
w
at
i 
P
E
N
A
N
A
M
A
N
 N
IL
A
I-
N
IL
A
I P
E
N
D
ID
IK
A
N
 K
A
R
A
K
T
E
R
 M
E
LA
LU
I M
E
D
IA
 G
A
M
B
A
R
 
S
E
B
A
G
A
I U
P
A
Y
A
 U
N
T
U
K
 M
E
N
U
M
B
U
H
K
A
N
 M
IN
A
T
 M
E
N
U
LI
S
 S
IS
W
A
 
12
5-
12
9 
S
um
ar
w
at
i 
S
O
A
L 
C
E
R
IT
A
 M
A
T
E
M
A
T
IK
A
 U
N
T
U
K
 S
IS
W
A
 K
E
LA
S
 R
E
N
D
A
H
 S
E
K
O
LA
H
 D
A
S
A
R
 
D
I K
A
W
A
S
A
N
 P
E
D
E
S
A
A
N
: A
N
A
LI
S
IS
 S
T
R
U
K
T
U
R
 S
E
M
A
N
T
IK
  
13
0-
13
5 
In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 v
ii
i 
~
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 B
 
M
at
rix
 
C
om
m
et
te
e 
S
ut
ar
si
h
 
P
E
M
B
E
LA
JA
R
A
N
 B
A
H
A
S
A
 IN
D
O
N
E
S
IA
 B
ID
A
N
G
 P
O
LI
T
IK
 D
I M
E
D
IA
 M
A
S
S
A
 
13
6-
13
9 
S
ya
ifu
r 
R
oc
hm
an
 
R
E
S
E
A
R
C
H
IN
G
 T
H
E
 U
S
E
 O
F
 D
IC
T
IO
N
A
R
Y
 B
Y
 S
T
U
D
E
N
T
S
 O
F
 E
N
G
LI
S
H
 
LI
T
E
R
A
T
U
R
E
 D
E
P
A
R
T
M
E
N
T
 A
T
 J
E
N
D
E
R
A
L 
S
O
E
D
IR
M
A
N
 U
N
IV
E
R
S
IT
Y
 
14
0-
14
4 
T
iti
n 
Le
st
ar
i 
C
O
M
M
O
D
IT
Y
 F
E
T
IS
H
IS
M
S
 IN
 C
O
S
M
E
T
IC
 A
D
V
E
R
T
IS
E
M
E
N
T
S
 IN
 IN
D
O
N
E
S
IA
 
14
5-
14
9 
C
ic
ik
 T
ri 
Ja
ya
nt
i 
H
U
B
U
N
G
A
N
 S
IM
B
O
L-
S
IM
B
O
L 
“K
E
S
U
C
IA
N
” 
D
A
LA
M
 P
E
N
A
M
A
A
N
 T
E
M
P
A
T
 D
I 
K
A
B
U
P
A
T
E
N
 L
U
M
A
JA
N
G
: S
T
U
D
I E
T
N
O
G
R
A
F
IS
 T
E
R
H
A
D
A
P
 L
E
G
E
N
D
A
 
P
E
N
A
M
A
A
N
 W
IL
A
Y
A
H
 K
A
B
U
P
A
T
E
N
 L
U
M
A
JA
N
G
 
20
4-
20
9 
E
rf
an
 G
az
al
i 
A
LI
H
 A
K
S
A
R
A
 ‘C
’ D
A
LA
M
 N
A
M
A
 IN
D
O
N
E
S
IA
 K
E
 B
A
H
A
S
A
 A
R
A
B
  
21
0-
21
3 
E
rn
a 
S
un
ar
ti 
C
O
D
E
 S
W
IT
C
H
IN
G
 A
N
D
 C
O
D
E
 M
IX
IN
G
 IN
 M
U
LT
IL
A
N
G
U
A
G
E
 C
O
M
M
U
N
IT
Y
 C
A
S
E
 
S
T
U
D
Y
 IN
 B
A
LA
I L
P
P
U
-U
N
D
IP
 S
E
M
A
R
A
N
G
 
21
4-
21
9 
Ih
da
 R
os
di
an
a 
&
 E
kf
in
da
r 
D
ili
an
a
 
T
E
G
A
LN
E
S
E
 Y
O
U
T
H
 A
T
T
IT
U
D
E
 T
O
W
A
R
D
S
 B
A
H
A
S
A
 J
A
W
A
 N
G
O
K
O
 R
E
F
LE
C
T
E
D
 
IN
 S
O
C
IA
L 
M
E
D
IA
 U
S
A
G
E
 A
N
D
 C
LO
T
H
IN
G
 IN
D
U
S
T
R
Y
 A
S
 A
N
 E
F
F
O
R
T
 O
F
 
LA
N
G
U
A
G
E
 M
A
IN
T
E
N
A
N
C
E
 
22
0-
22
4 
La
 In
o 
K
E
K
E
R
A
B
A
T
A
N
 B
A
H
A
S
A
 W
A
W
O
N
II,
 M
O
R
O
N
E
N
E
, D
A
N
 K
U
LI
S
U
S
U
 (
K
A
JI
A
N
 
LI
N
G
U
S
T
IK
 H
IS
T
O
R
IS
 K
O
M
P
A
R
A
T
IF
) 
22
5-
23
0 
M
. S
ur
ya
di
 
K
E
H
E
B
A
T
A
N
 D
A
N
 K
E
U
N
IK
A
N
 B
A
S
A
 S
E
M
A
R
A
N
G
A
N
 
23
1-
23
6 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 C
 
M
at
rix
 
C
om
m
et
te
e 
M
uh
am
m
ad
 R
ay
ha
n 
B
us
ta
m
 
A
LI
H
 D
A
N
 C
A
M
P
U
R
 K
O
D
E
 M
A
H
A
S
IS
W
A
 P
E
M
B
E
LA
JA
R
 B
A
H
A
S
A
 IN
G
G
R
IS
 D
I 
M
E
D
IA
 S
O
S
IA
L 
F
A
C
E
B
O
O
K
: T
R
E
N
 A
T
A
U
 K
E
B
U
T
U
H
A
N
? 
(S
T
U
D
I K
A
S
U
S
 K
A
JI
A
N
 
S
O
S
IO
LI
N
G
U
IS
T
IK
 P
A
D
A
 G
R
O
U
P
 M
A
H
A
S
IS
W
A
 S
A
S
T
R
A
 IN
G
G
R
IS
 U
N
IV
E
R
S
IT
A
S
 
K
O
M
P
U
T
E
R
 IN
D
O
N
E
S
IA
 (
U
N
IK
O
M
) 
B
A
N
D
U
N
G
 D
I F
A
C
E
B
O
O
K
) 
23
7-
24
2 
S
ai
da
tu
n 
N
af
is
ah
 
C
H
O
IC
E
 O
F
 L
A
N
G
U
A
G
E
 IN
 J
O
B
 T
IT
LE
S
 A
T
 V
A
C
A
N
C
Y
 A
D
V
E
R
T
IS
E
M
E
N
T
S
 
24
3-
24
6 
U
di
n 
K
am
ilu
dd
in
 
G
R
O
U
N
D
IN
G
 IN
 F
A
C
E
-T
O
-F
A
C
E
 C
O
N
V
E
R
S
A
T
IO
N
: A
N
 E
T
H
N
O
G
R
A
P
H
Y
 S
T
U
D
Y
 
24
7-
25
2 
A
ja
r 
P
ra
di
ka
 A
na
nt
a 
T
ur
 
M
B
O
K
: I
T
S
 D
IS
T
R
IB
U
T
IO
N
, M
E
A
N
IN
G
, A
N
D
 F
U
N
C
T
IO
N
 
28
7-
29
2 
A
sr
i W
ija
ya
nt
i 
LE
K
S
IK
O
N
 B
U
S
A
N
A
 M
U
S
LI
M
A
H
 IN
D
O
N
E
S
IA
 (
K
A
JA
N
 L
IN
G
U
IS
T
IK
 
A
N
T
R
O
P
O
LO
G
IS
) 
29
3-
29
8 
Id
a 
B
ag
us
 P
ut
ra
ya
sa
 
P
E
N
Y
U
S
U
N
A
N
 K
A
M
U
S
 H
O
M
O
N
IM
 U
N
T
U
K
 P
E
LA
JA
R
 
29
9-
30
2 
La
lu
 E
rw
an
 H
us
na
n 
&
 
D
am
hu
jin
 
K
A
LI
M
A
T
 B
A
H
A
S
A
 S
A
M
A
W
A
-M
A
T
E
M
E
G
A
: C
A
T
A
T
A
N
 P
E
N
E
LI
T
IA
N
 D
A
E
R
A
H
 
T
E
R
P
E
N
C
IL
 S
E
B
A
G
A
I U
P
A
Y
A
 P
E
M
E
R
T
A
H
A
N
A
N
 B
A
H
A
S
A
 IB
U
 
30
3-
30
7 
N
in
gr
um
 T
re
sn
as
ar
i 
G
O
R
O
A
W
A
S
E
 D
A
LA
M
 B
A
H
A
S
A
 J
E
P
A
N
G
 
30
8-
31
3 
P
rih
an
to
ro
 
K
O
R
E
S
P
O
N
D
E
N
S
I P
E
R
U
B
A
H
A
N
 L
IN
G
K
U
N
G
A
N
 D
A
N
 C
A
R
E
G
IV
E
R
 T
E
R
H
A
D
A
P
 
K
O
M
P
E
T
E
N
S
I L
IN
G
U
IS
T
IK
 D
A
N
 K
O
M
U
N
IK
A
S
I A
N
A
K
 (
S
T
U
D
I K
A
S
U
S
 P
A
D
A
 A
P
) 
31
4-
31
8 
In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 ix
 ~
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 D
 
M
at
rix
 
C
om
m
et
te
e 
S
ul
is
 T
riy
on
o
 
S
U
B
S
T
A
N
T
IV
W
Ö
R
T
E
R
 IN
 G
E
R
M
A
N
  
31
9-
32
3 
A
ch
m
ad
 D
ic
ky
 R
om
ad
ha
n
 
F
U
N
G
S
I T
IN
D
A
K
 T
U
T
U
R
 W
A
C
A
N
A
 R
U
B
R
IK
 K
O
N
S
U
LT
A
S
I S
E
K
S
 P
A
D
A
 M
E
D
IA
 
O
N
LI
N
E
 K
O
M
P
A
S
.C
O
M
  
36
4-
36
7 
A
si
h 
P
rih
an
di
ni
 d
an
 J
ua
nd
a
 
B
R
ID
G
IN
G
 S
E
B
A
G
A
I A
LA
T
 P
A
G
A
R
 K
E
S
A
N
T
U
N
A
N
 B
E
R
B
A
H
A
S
A
 D
A
LA
M
 M
E
D
IA
 
S
M
S
 
36
8-
37
2 
F
ar
ik
ah
 
A
N
A
LY
S
IS
 O
F
 T
H
E
 S
C
H
E
M
A
T
IC
 S
T
R
U
C
T
U
R
E
S
 O
F
 T
H
E
 S
T
U
D
E
N
T
S
’ W
R
IT
T
E
N
 
R
E
P
O
R
T
 T
E
X
T
S
 
37
3-
37
6 
F
id
a 
P
an
ge
st
i 
F
E
N
O
M
E
N
A
 S
E
N
Y
A
P
A
N
: S
T
U
D
I K
O
N
T
R
A
S
T
IF
 T
E
R
H
A
D
A
P
 T
U
T
U
R
A
N
 
T
E
R
E
N
C
A
N
A
 D
A
N
 T
U
T
U
R
A
N
 S
P
O
N
T
A
N
  
37
7-
38
2 
Li
sd
ia
na
 A
ni
ta
 
T
H
E
 E
X
IS
T
E
N
C
E
 O
F
 C
IN
E
M
A
 T
E
R
M
S
 IN
 T
A
R
A
K
A
N
 T
E
E
N
A
G
E
R
S
’ D
A
IL
Y
 
C
O
M
M
U
N
IC
A
T
IO
N
  
38
3-
38
7 
M
ar
tv
er
na
d 
&
 A
dh
a 
R
itn
a
si
h 
G
riy
an
i 
M
E
T
A
F
O
R
A
 D
A
LA
M
 K
O
M
U
N
IK
A
S
I B
U
D
A
Y
A
 M
A
S
Y
A
R
A
K
A
T
 D
A
Y
A
K
 K
A
Y
A
N
 G
A
’A
I 
38
8-
39
3 
N
ug
ra
he
ni
 E
ko
 W
ar
da
ni
 
A
 S
T
Y
LI
S
T
IC
 A
N
A
LY
S
IS
 O
F
 T
H
E
 P
O
E
M
S
 O
F
 W
IJ
I T
H
U
K
U
L
 
39
4-
39
9 
N
uk
en
 T
ad
zk
iro
h 
Le
ks
o
 
A
N
A
LI
S
IS
 W
A
C
A
N
A
 P
E
LA
N
G
G
A
R
A
N
 P
R
IN
S
IP
 K
E
R
JA
 S
A
M
A
 D
A
LA
M
 A
C
A
R
A
 
D
IS
K
U
S
I I
N
D
O
N
E
S
IA
 L
A
W
A
K
 K
LU
B
 (
IL
K
) 
E
P
IS
O
D
E
 4
 J
U
N
I 2
01
4
 D
I S
T
A
S
IU
N
 
T
E
LE
V
IS
I T
R
A
N
S
7
 
40
0-
40
5 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 E
 
M
at
rix
 
C
om
m
et
te
e 
S
ab
ila
 R
os
di
an
a
 
N
E
G
A
T
IV
E
 P
O
LI
T
E
N
E
S
S
 E
M
P
LO
Y
E
D
 B
Y
 N
A
JW
A
 S
H
IH
A
B
 IN
 M
A
T
A
 N
A
JW
A
 
‘H
A
B
IB
IE
 H
A
R
I I
N
I’ 
 
40
6-
41
1 
S
ur
on
o 
P
E
N
E
R
A
P
A
N
 P
R
IN
S
IP
 K
E
R
JA
S
A
M
A
 D
A
N
 P
E
M
E
N
U
H
A
N
 P
R
IN
S
IP
 K
E
S
A
N
T
U
N
A
N
 
D
A
LA
M
 T
IN
D
A
K
 T
U
T
U
R
 G
U
R
U
-G
U
R
U
 T
A
M
A
N
 K
A
N
A
K
-K
A
N
A
K
 
41
2-
41
8 
Iv
an
 C
ha
bi
bi
la
h
 
T
H
E
 IM
P
O
R
T
A
N
C
E
 O
F
 IN
T
E
R
G
E
N
E
R
A
T
IO
N
A
L 
 T
R
A
N
S
M
IS
S
IO
N
 O
F
 L
A
N
G
U
A
G
E
 
41
9-
42
1 
Ju
ria
nt
o 
&
 S
al
im
ah
 
U
S
IN
G
 V
A
R
IO
U
S
 W
R
IT
IN
G
 R
E
S
O
U
R
C
E
S
 T
O
 P
R
O
M
O
T
E
 C
O
LL
A
B
O
R
A
T
IV
E
 
A
T
M
O
S
P
H
E
R
E
 IN
 L
E
A
R
N
IN
G
 W
R
IT
IN
G
 S
K
IL
LS
 
42
2-
42
7 
M
ah
ab
ba
tu
l C
am
al
ia
 
K
O
M
P
A
R
A
S
I P
E
N
A
F
S
IR
A
N
 K
E
P
R
IB
A
D
IA
N
 B
U
D
A
Y
A
 J
A
W
A
 B
E
R
D
A
S
A
R
K
A
N
 
K
E
LO
M
P
O
K
 U
S
IA
 D
A
LA
M
 T
U
T
U
R
A
N
 P
E
N
G
H
U
N
I L
A
P
A
S
  I
I 
B
 L
A
M
O
N
G
A
N
 K
A
JI
A
N
 
E
T
N
O
G
R
A
F
I K
O
M
U
N
IK
A
S
I 
42
8-
43
3 
D
ya
h 
T
ja
tu
rr
in
i 
P
E
N
G
A
R
U
H
 B
U
D
A
Y
A
 D
A
LA
M
 P
E
M
B
E
LA
JA
R
A
N
 B
A
H
A
S
A
 (
A
S
IN
G
) 
43
4-
43
7 
La
ks
an
an
in
g 
M
uk
ti 
R
E
G
IS
T
E
R
S
 A
N
D
 A
C
R
O
N
Y
M
S
 IN
 B
O
A
R
D
IN
G
 S
C
H
O
O
L
 
43
8-
44
1 
N
un
un
g 
S
up
ria
di
 
P
E
M
E
R
T
A
H
A
N
A
N
 B
A
H
A
S
A
 ‘D
IA
LE
K
 M
A
N
D
A
R
IN
’ P
A
D
A
 M
A
S
Y
A
R
A
K
A
T
 T
IO
N
G
 
H
U
A
 D
I P
U
R
W
O
K
E
R
T
O
 
44
2-
44
5 
S
ar
tik
a 
H
ijr
ia
ti 
&
 A
ni
sa
 A
rif
iy
an
i  
T
E
A
C
H
E
R
’S
 R
O
LE
 O
F
 J
A
V
A
N
E
S
E
 L
A
N
G
U
A
G
E
 M
A
IN
T
E
N
A
N
C
E
 A
M
O
N
G
 
IN
D
E
R
G
A
R
T
E
N
 S
T
U
D
E
N
T
S
 IN
 R
A
 A
L
-M
U
N
A
 S
E
M
A
R
A
N
G
 
44
6-
44
9 
In
te
rn
a
ti
o
n
a
l 
S
e
m
in
a
r 
“L
a
n
g
u
a
g
e
 M
a
in
te
n
a
n
c
e
 a
n
d
 S
h
if
t”
 I
V
  
N
o
ve
m
b
er
 1
8
, 2
0
1
4
 
 
~
 x
 ~
 
T
IM
E
 
N
A
M
E
 
T
IT
L
E
 
P
A
G
E
 
R
O
O
M
 
C
H
A
IR
 P
E
R
S
O
N
 
14
.4
5 
- 
15
.3
0 
S
es
si
o
n
 F
 
M
at
rix
 
C
om
m
et
te
e 
W
ur
i S
ay
ek
ti 
M
E
T
A
F
O
R
A
 S
IM
B
O
LI
S
 D
A
N
 V
E
R
B
A
L 
T
U
T
U
R
A
N
 P
R
A
N
A
T
A
 C
A
R
A
 D
A
LA
M
 
U
P
A
C
A
R
A
 P
A
N
G
G
IH
 P
E
N
G
A
N
T
IN
 C
A
R
A
 J
A
W
A
-S
U
R
A
B
A
Y
A
 
45
0-
46
0 
N
ur
ha
ya
ti 
C
O
N
T
E
S
T
IN
G
 R
E
G
IO
N
A
L,
 N
A
T
IO
N
A
L,
 A
N
D
 G
LO
B
A
L 
ID
E
N
T
IT
IE
S
 T
H
R
O
U
G
H
 T
H
E
 
A
T
T
IT
U
D
E
 O
F
 IN
D
O
N
E
S
IA
N
 L
A
N
G
U
A
G
E
 S
T
U
D
E
N
T
S
 
46
1-
46
5 
S
uh
ar
no
 
IM
P
R
O
V
IN
G
 T
H
E
 L
A
N
G
U
A
G
E
 A
C
C
U
R
A
C
Y
 IN
 W
R
IT
IN
G
 S
K
IL
L 
T
H
R
O
U
G
H
 G
R
O
U
P
 
D
IS
C
U
S
S
IO
N
 A
N
D
 E
R
R
O
R
 A
N
A
LY
S
IS
 
46
6-
47
0 
15
:3
0 
– 
16
:3
0 
P
ar
al
le
l 
S
es
si
o
n
 4
 A
 
K
ry
pt
on
 I
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
M
is
na
h 
M
an
na
ha
li 
B
A
H
A
S
A
 S
IM
B
O
L 
D
A
LA
M
 K
O
M
U
N
IK
A
S
I B
U
D
A
Y
A
 (
S
U
A
T
U
 K
A
JI
A
N
 M
A
K
N
A
 
B
U
D
A
Y
A
 D
A
LA
M
 P
E
R
K
A
W
IN
A
N
 A
D
A
T
 B
U
G
IS
 M
A
K
A
S
A
R
) 
18
4-
18
8 
M
uk
hl
as
h 
A
br
ar
 
M
A
IN
T
A
IN
IN
G
 F
IR
S
T
 L
A
N
G
U
A
G
E
: B
IL
IN
G
U
A
LS
’ V
O
IC
E
S
 
18
9-
19
4 
W
at
i K
ur
ni
aw
at
i 
V
A
R
IA
S
I B
A
H
A
S
A
 L
A
M
P
U
N
G
 B
E
R
D
A
S
A
R
K
A
N
 P
E
R
B
E
D
A
A
N
 E
T
IM
O
N
 D
I 
P
R
O
V
IN
S
I L
A
M
P
U
N
G
 
19
5-
19
9 
15
:3
0 
– 
16
:3
0 
P
ar
al
le
l 
S
es
si
o
n
 4
 B
 
K
ry
pt
on
 II
 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
W
is
m
an
 H
ad
i 
N
E
T
R
A
LI
S
A
S
I V
O
K
A
L 
P
A
D
A
 R
E
D
U
P
LI
K
A
S
I B
A
H
A
S
A
 M
E
LA
Y
U
 L
A
N
G
K
A
T
 
28
2-
28
6 
Y
os
ep
h 
Y
ap
i T
au
m
 
B
A
H
A
S
A
, W
A
C
A
N
A
, D
A
N
 K
E
K
U
A
S
A
A
N
 D
A
L
A
M
 K
O
N
S
T
R
U
K
S
I G
30
S
 
36
0-
36
3 
N
or
 A
si
ah
 Is
m
ai
l &
 N
or
liz
a 
Ja
m
al
ud
di
n 
&
 A
ni
da
 S
ar
ud
in
 
M
E
T
A
F
O
R
A
 ‘K
E
P
A
LA
’ D
A
LA
M
 P
E
M
IK
IR
A
N
 M
E
LA
Y
U
: A
N
A
LI
S
IS
 T
E
O
R
I B
LE
N
D
IN
G
 
34
3-
34
8 
15
:3
0 
– 
16
:3
0 
P
ar
al
le
l 
S
es
si
o
n
 4
 C
 
K
ry
pt
on
 II
I 
M
od
er
at
or
 
be
rg
an
tia
n 
an
ta
r 
P
em
ak
al
ah
 d
al
am
 
sa
tu
 r
ua
ng
 
E
rli
ta
 R
us
na
ni
ng
tia
s 
T
H
E
 L
A
N
G
U
A
G
E
 U
S
E
D
 IN
 T
H
E
 L
IN
G
U
IS
T
IC
 L
A
N
D
S
C
A
P
E
 F
O
U
N
D
 IN
 T
H
E
 
W
E
S
T
E
R
N
 P
A
R
T
 O
F
 S
U
R
A
B
A
Y
A
 
15
6-
16
1 
Y
et
ty
 M
or
el
en
t &
 S
yo
fia
ni
 
P
E
N
G
A
R
U
H
 IN
T
E
R
F
E
R
E
N
S
I K
O
S
A
 K
A
T
A
 A
S
IN
G
 D
A
LA
M
 L
IR
IK
 L
A
G
U
 IN
D
O
N
E
S
IA
 
20
0-
20
3 
H
er
ud
ja
ti 
P
ur
w
ok
o
 
R
E
T
R
IE
V
IN
G
 T
H
E
 S
O
C
IO
-P
O
LI
T
IC
A
L 
H
IS
T
O
R
Y
 O
F
 IN
D
O
N
E
S
IA
N
 
45
6-
46
0 
16
:3
0 
– 
16
:4
5 
C
lo
si
n
g
 
K
ry
pt
on
 
H
ea
d 
of
 B
al
ai
 
B
ah
as
a 
P
ro
vi
ns
i 
Ja
w
a 
T
en
ga
h 
 
O
kt
iv
a 
H
er
ry
 C
ha
nd
ra
 
C
O
M
P
LI
M
E
N
T
-R
E
S
P
O
N
D
IN
G
 IN
 J
A
V
A
N
E
S
E
 L
A
N
G
U
A
G
E
 
47
6-
48
1 
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xi ~ 
 
TABLE OF CONTENT OF THE INTERNATIONAL SEMINAR 
LANGUAGE MAINTENANCE AND SHIFT IV 
 
PRONOUNS IN SEVENTEENTH-CENTURY MALAY: A HISTORICAL 
LINGUISTICS STUDY OF EDUCATIONAL TEXTS PUBLISHED BY THE VOC FOR 
CHILDREN IN THE EAST INDIES 
Dr. Deli Nirmala, M.Hum. 1 
REPRESENTATION OF JAVANESE LANGUAGE MAINTENANCE IN LOCAL 
NEWSPAPERS IN CENTRAL JAVA 
Prof. Yudha Thianto, Ph. D. 18 
UNDERSTANDING SHIFTING LANGUAGES ON INDONESIAN TELEVISION: 
UNDERSTANDING SOCIAL VALUE IN LATE CAPITALISM 
Zane Goebel 29 
TEACHERS’ COMPETENCES IN TEACHING ENGLISH TO YOUNG LEARNERS 
IN ELEMENTARY SCHOOL 
Hepy Sri Rahayu Pujiastuti & Nia Kurniawati 43 
THE ACQUISITION OF UNIVERSAL QUANTIFIERS IN INDONESIAN (ISO 639-3: 
IND): A PRELIMINARY REPORT 
I Nyoman Aryawibawa 50 
LEXICAL ERRORS IN THE ARGUMENTATIVE ESSAYS WRITTEN BY ENGLISH 
DEPARTMENT STUDENTS OF AIRLANGGA UNIVERSITY 
Jurianto 56 
DEVELOPING AN ENGLISH INSTRUCTIONAL MODEL OF READING 
COMPREHENSION USING QTM FOR JHS 
Koeswandi 62 
MULTICULTURAL FOLKTALES IN ENGLISH LANGUAGE TEACHING: 
PROMOTING COMMONALITY IN DIVERSITY 
Nyoman Karina Wedhanti 68 
KARAKTERISTIK BAHASA ANAK-ANAK DOWN SYNDROME DI KAMPUNG 
DOWN SYNDROME KABUPATEN PONOROGO (SUATU TINJAUAN 
PSIKOLINGUISTIK) 
Sumarlam & Sri Pamungkas  72 
KONSTRUKSI NAMA DIRI JAWA DAN JERMAN: KAJIAN CROSS CULTURE 
UNDERSTANDING 
Wening Sahayu 78 
FOREIGNERS’PERCEPTIONS TOWARDS INDONESIAN CULTURE: A PIECE OF 
STUDY ON CCU 
Yenny Hartanto 83 
ANALISIS METODE PENERJEMAHAN DALAM MENERJEMAHKAN NOVEL THE 
HUNGER GAMES 
Maulana Teguh Perdana 88 
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xii ~ 
FROM LITERACY TO IDEOLOGY: SEMANTIC SHIFT ON THE 
REPRESENTATION OF “TUHAN” MEANING 
Moh. Aniq Kh.B.  93 
SHAPING COMPUTER MEDIATED COMMUNICATION (CMC) ON YOUTUBE 
VIDEO COMMENTS TOWARD JAVANESE BOSSANOVA AS THE MEDIA TO 
PRESERVE JAVANESE COLLOQUIAL LANGUAGE 
Nafisa Ghanima Shanty 97 
STRATEGI PENERJEMAHAN ISTILAH BUDAYA DALAM KOMIK ‘KISAH 
PETUALANGAN TINTIN: CERUTU SANG FARAOH’ 
Nurvita Anjarsari 103 
UTILIZING EXPERIENTIAL MEANING FOR ANALYZING TEACHERS’ LESSON 
PLANS: A METAFUNCTIONS OF SYSTEMIC FUNCTIONAL GRAMMAR 
Resti Wahyuni & F.X. Paula Eralina Hadomi 109 
WAYS TO TRANSLATE ADDRESS TERMS FROM INDONESIAN INTO ENGLISH: 
A CASE STUDY IN KETIKA CINTA BERTASBIH II MOVIE 
Retno Wulandari  114 
INTEGRATING CULTURE, SONG LYRICS AND TECHNOLOGY IN 
TRANSLATION CLASS 
Rica S. Wuryaningrum 118 
PENANAMAN NILAI-NILAI PENDIDIKAN KARAKTER MELALUI MEDIA 
GAMBAR SEBAGAI UPAYA UNTUK MENUMBUHKAN MINAT MENULIS SISWA 
Rukni Setyawati 125 
SOAL CERITA MATEMATIKA UNTUK SISWA KELAS RENDAH SEKOLAH 
DASAR DI KAWASAN PEDESAAN: ANALISIS STRUKTUR SEMANTIK  
Sumarwati 130 
PEMBELAJARAN BAHASA INDONESIA BIDANG POLITIK DI MEDIA MASSA 
Sutarsih 136 
RESEARCHING THE USE OF DICTIONARY BY STUDENTS OF ENGLISH 
LITERATURE DEPARTMENT AT JENDERAL SOEDIRMAN UNIVERSITY 
Syaifur Rochman 140 
COMMODITY FETISHISMS IN COSMETIC ADVERTISEMENTS IN INDONESIA 
Titin Lestari 145 
KONSEP BERKEHIDUPAN DALAM PAPADAH BANJAR 
Ahmad Mubarok 150 
THE LANGUAGE USED IN THE LINGUISTIC LANDSCAPE FOUND IN THE 
WESTERN PART OF SURABAYA 
Erlita Rusnaningtias 156 
MENGUNGKAP NILAI KEARIFAN LOKAL DAN EKSISTENSI NAMA-NAMA 
MAKANAN TRADISIONAL SUNDA BERBAHAN DASAR SINGKONG: KAJIAN 
ANTROPOLINGUISTIK DI KOTA BANDUNG 
Febrina Nadelia 162 
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xiii ~ 
MAINTAINING BALINESE LANGUAGE THROUGH WRITING SHORT STORIES 
IN BALI ORTI 
I Nengah Sudipa 167 
MAINTAINING BALINESE LANGUAGE THROUGH SCHOOL PROGRAMS IN 
BALI 
I Nyoman Muliana 170 
PETA SOSIODIALEKTOLOGIS MADURA 
Iqbal Nurul Azhar  174 
BENTUK DAN FUNGSI PISUHAN BAHASA JAWA: SUATU KAJIAN 
SOSIOPRAGMATIK 
Kenfitria Diah Wijayanti 180 
BAHASA SIMBOL DALAM KOMUNIKASI BUDAYA (SUATU KAJIAN MAKNA 
BUDAYA DALAM PERKAWINAN ADAT BUGIS MAKASAR) 
Misnah Mannahali 184 
MAINTAINING FIRST LANGUAGE: BILINGUALS’ VOICES 
Mukhlash Abrar 189 
VARIASI BAHASA LAMPUNG BERDASARKAN PERBEDAAN ETIMON DI 
PROVINSI LAMPUNG 
Wati Kurniawati 195 
PENGARUH INTERFERENSI KOSA KATA ASING DALAM LIRIK LAGU 
INDONESIA 
Yetty Morelent & Syofiani 200 
HUBUNGAN SIMBOL-SIMBOL “KESUCIAN” DALAM PENAMAAN TEMPAT DI 
KABUPATEN LUMAJANG: STUDI ETNOGRAFIS TERHADAP LEGENDA 
PENAMAAN WILAYAH KABUPATEN LUMAJANG 
Cicik Tri Jayanti 204 
ALIH AKSARA ‘C’ DALAM NAMA INDONESIA KE BAHASA ARAB  
Erfan Gazali 210 
CODE SWITCHING AND CODE MIXING IN MULTILANGUAGE COMMUNITY 
CASE STUDY IN BALAI LPPU-UNDIP SEMARANG 
Erna Sunarti 214 
TEGALNESE YOUTH ATTITUDE TOWARDS BAHASA JAWA NGOKO 
REFLECTED IN SOCIAL MEDIA USAGE AND CLOTHING INDUSTRY AS AN 
EFFORT OF LANGUAGE MAINTENANCE 
Ihda Rosdiana & Ekfindar Diliana 220 
KEKERABATAN BAHASA WAWONII, MORONENE, DAN KULISUSU (KAJIAN 
LINGUSTIK HISTORIS KOMPARATIF) 
La Ino 225 
KEHEBATAN DAN KEUNIKAN BASA SEMARANGAN 
M. Suryadi 231 
  
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xiv ~ 
ALIH DAN CAMPUR KODE MAHASISWA PEMBELAJAR BAHASA INGGRIS DI 
MEDIA SOSIAL FACEBOOK: TREN ATAU KEBUTUHAN? (STUDI KASUS 
KAJIAN SOSIOLINGUISTIK PADA GROUP MAHASISWA SASTRA INGGRIS 
UNIVERSITAS KOMPUTER INDONESIA (UNIKOM) BANDUNG DI FACEBOOK) 
Muhammad Rayhan Bustam 237 
CHOICE OF LANGUAGE IN JOB TITLES AT VACANCY ADVERTISEMENTS 
Saidatun Nafisah 243 
GROUNDING IN FACE-TO-FACE CONVERSATION: AN ETHNOGRAPHY STUDY 
Udin Kamiluddin 247 
REEXAMINING LEXICAL VARIATION IN DATAR VILLAGE: THE CASE OF 
VERB 
Ageng Sutrisno & Cindy Intan Audya Putri 253 
LEKSIKON PERTANIAN DALAM BAHASA JAWA DI KABUPATEN KUDUS: 
KAJIAN ETNOLINGUISTIK 
Ahdi Riyono 258 
THE KNOWLEDGE OF PROSODY IN HELPING STUDENTS RESPONSE 
UTTERANCES APPROPRIATELY 
Emilia Ninik Aydawati 263 
VISUALISATION OF DIACHRONIC CONSTRUCTIONAL CHANGE USING 
MOTION CHART 
Gede Primahadi-Wijaya-R. 267 
INCHOATIVE VERBS IN INDONESIAN 
I Nyoman Udayana 271 
LANGUAGE DOCUMENTATION ON JAVANESE: A SHIFT TOWARDS 
RECOGNIZING AND CELEBRATING COLLOQUIAL VARIETIES 
Tom Conners & Jozina Vander Klok  276 
NETRALISASI VOKAL PADA REDUPLIKASI BAHASA MELAYU LANGKAT 
Wisman Hadi 282 
MBOK: ITS DISTRIBUTION, MEANING, AND FUNCTION 
Ajar Pradika Ananta Tur 287 
LEKSIKON BUSANA MUSLIMAH INDONESIA (KAJAN LINGUISTIK 
ANTROPOLOGIS) 
Asri Wijayanti 293 
PENYUSUNAN KAMUS HOMONIM UNTUK PELAJAR 
Ida Bagus Putrayasa 299 
KALIMAT BAHASA SAMAWA-MATEMEGA: CATATAN PENELITIAN DAERAH 
TERPENCIL SEBAGAI UPAYA PEMERTAHANAN BAHASA IBU 
Lalu Erwan Husnan & Damhujin 303 
GOROAWASE DALAM BAHASA JEPANG 
Ningrum Tresnasari 308 
  
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xv ~ 
KORESPONDENSI PERUBAHAN LINGKUNGAN DAN CAREGIVER TERHADAP 
KOMPETENSI LINGUISTIK DAN KOMUNIKASI ANAK (STUDI KASUS PADA AP) 
Prihantoro 314 
SUBSTANTIVWÖRTER IN GERMAN  
Sulis Triyono 319 
WACANA DEMOKRASI DALAM PERSFEKTIF TABLOID MEDIA UMAT 
Agus Suryana 324 
THE CHARACTERISTICS OF ENGLISH ADVERTISEMENTS CREATED BY 
STUDENTS OF BUSINESS ENGLISH CLASS AT PGRI UNIVERSITY SEMARANG. 
LEMBAGA PENELITIAN DAN PENGABDIAN PADA MASYARAKAT, 
UNIVERSITAS PGRI SEMARANG 
Akmal & Maria Yosephin WL & Sri Wahyuni 329 
DICTION IN A DRAMA ENTITLED ‘ROMEO AND JULIET’ BY WILLIAM 
SHAKESPEARE 
Ch. Evy Tri Widyahening 334 
METROLOGI DALAM PERIBAHASA SUKU KAUM SEMAI: SATU KAJIAN 
SEMANTIK 
Mohd. Rasdi Saamah & Abu Hassan Abdul 338 
METAFORA ‘KEPALA’ DALAM PEMIKIRAN MELAYU: ANALISIS TEORI 
BLENDING 
Nor Asiah Ismail & Norliza Jamaluddin & Anida Sarudin 343 
PEMAHAMAN DAN PENGGUNAAN CANGKRIMAN OLEH MASYARAKAT JAWA 
SEKARANG 
P. Ari Subagyo 349 
"CRITICAL DISCOURSE ANALYSIS ON IDEOLOGY OF NEGARA ISLAM 
INDONESIA (NII) GROUP, INDONESIAN GOVERNMENT, AND THE JAKARTA 
POST REPRESENTED THROUGH EDITORIALS AND HEADLINES OF THE 
JAKARTA POST" 
Sugeng Irianto 355 
BAHASA, WACANA, DAN KEKUASAAN DALAM KONSTRUKSI G30S 
Yoseph Yapi Taum 360 
FUNGSI TINDAK TUTUR WACANA RUBRIK KONSULTASI SEKS PADA MEDIA 
ONLINE KOMPAS.COM  
Achmad Dicky Romadhan 364 
BRIDGING SEBAGAI ALAT PAGAR KESANTUNAN BERBAHASA DALAM 
MEDIA SMS 
Asih Prihandini dan Juanda 368 
ANALYSIS OF THE SCHEMATIC STRUCTURES OF THE STUDENTS’ WRITTEN 
REPORT TEXTS 
Farikah 373 
FENOMENA SENYAPAN: STUDI KONTRASTIF TERHADAP TUTURAN 
TERENCANA DAN TUTURAN SPONTAN  
Fida Pangesti 377 
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xvi ~ 
THE EXISTENCE OF CINEMA TERMS IN TARAKAN TEENAGERS’ DAILY 
COMMUNICATION  
Lisdiana Anita 383 
METAFORA DALAM KOMUNIKASI BUDAYA MASYARAKAT DAYAK KAYAN 
GA’AI 
Martvernad & Adha Ritnasih Griyani 388 
A STYLISTIC ANALYSIS OF THE POEMS OF WIJI THUKUL 
Nugraheni Eko Wardani 394 
ANALISIS WACANA PELANGGARAN PRINSIP KERJA SAMA DALAM ACARA 
DISKUSI INDONESIA LAWAK KLUB (ILK) EPISODE 4 JUNI 2014 DI STASIUN 
TELEVISI TRANS7 
Nuken Tadzkiroh Lekso 400 
NEGATIVE POLITENESS EMPLOYED BY NAJWA SHIHAB IN MATA NAJWA 
‘HABIBIE HARI INI’  
Sabila Rosdiana 406 
PENERAPAN PRINSIP KERJASAMA DAN PEMENUHAN PRINSIP KESANTUNAN 
DALAM TINDAK TUTUR GURU-GURU TAMAN KANAK-KANAK 
Surono 412 
THE IMPORTANCE OF INTERGENERATIONAL  TRANSMISSION OF 
LANGUAGE 
Ivan Chabibilah 419 
USING VARIOUS WRITING RESOURCES TO PROMOTE COLLABORATIVE 
ATMOSPHERE IN LEARNING WRITING SKILLS 
Jurianto & Salimah 422 
KOMPARASI PENAFSIRAN KEPRIBADIAN BUDAYA JAWA BERDASARKAN 
KELOMPOK USIA DALAM TUTURAN PENGHUNI LAPAS  II B LAMONGAN 
KAJIAN ETNOGRAFI KOMUNIKASI 
Mahabbatul Camalia 428 
PENGARUH BUDAYA DALAM PEMBELAJARAN BAHASA (ASING) 
Dyah Tjaturrini 434 
REGISTERS AND ACRONYMS IN BOARDING SCHOOL 
Laksananing Mukti 438 
PEMERTAHANAN BAHASA ‘DIALEK MANDARIN’ PADA MASYARAKAT TIONG 
HUA DI PURWOKERTO 
Nunung Supriadi 442 
TEACHER’S ROLE OF JAVANESE LANGUAGE MAINTENANCE AMONG 
INDERGARTEN STUDENTS IN RA AL-MUNA SEMARANG 
Sartika Hijriati & Anisa Arifiyani  446 
METAFORA SIMBOLIS DAN VERBAL TUTURAN PRANATA CARA DALAM 
UPACARA PANGGIH PENGANTIN CARA JAWA-SURABAYA 
Wuri Sayekti 450 
  
International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ xvii ~ 
RETRIEVING THE SOCIO-POLITICAL HISTORY OF INDONESIAN 
Herudjati Purwoko 456 
CONTESTING REGIONAL, NATIONAL, AND GLOBAL IDENTITIES THROUGH 
THE ATTITUDE OF INDONESIAN LANGUAGE STUDENTS 
Nurhayati 461 
IMPROVING THE LANGUAGE ACCURACY IN WRITING SKILL THROUGH 
GROUP DISCUSSION AND ERROR ANALYSIS 
Suharno 466 
DETERMINER PHRASES IN NINETEENTH-CENTURY MALAY 
Agus Subiyanto 471 
COMPLIMENT-RESPONDING IN JAVANESE LANGUAGE 
Oktiva Herry Chandra 476 
 

International Seminar “Language Maintenance and Shift” IV  November 18, 2014 
 
~ 329 ~ 
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Abstract 
 
This study investigates the characteristics of English advertisements created by the 
students of Business English Class at the University of PGRI Semarang. There were 25 
students taken as the sample since they had been trained how to analyse and make 
English advertisement. At the end of the training session, 60 pictures of educational, 
tourism, and health products were distributed and the students were asked to create 
their own advertisement under each picture. There were only 30advertisement texts 
eligible for further analysis. The analysis was done to its lexical aspects, syntactical 
features as well as its rhetorical devices. The results show that most of the students were 
able to make their own advertisement texts but most of the words are verb and noun 
(90%), simple sentence (93%), and only 2 out of 30 advertisement (6.6%) used 
rhetorical devices. They need more time to practice writing informative and attractive 
advertisement text. Thus, for the next class session, it is recommended that the lesson 
materials in the Business English shouldbe divided into two mainstreams: Business 
Writing and Business Advertisement and each mainstream should be taught for 7 class 
sessions. By having such division, the students will have an ample time to do some 
advertisement-text practices. 
 
Key words: Business English, English advertisement, lexical features, syntactical 
features, rhetorical devises. 
 
 
1. Introduction 
In traditional marketing system, the advertisement in the media such as billboard, brochure, 
newspaper, and TV commercials plays role to increase their income rate. Even now at the age of 
information system, advertising companies in all kind of businesses such as real estate, education 
institution, computer store, and mobile phone counter need advertisement to promote its product to the 
public. In Indonesian, the use of English in advertising is considered as a modern strategy to accrue 
the brand of the company’s products. English sometimes is combined with Bahasa Indonesia but in 
grammatically or syntactically incorrect. It happens in berniaga.com. The advertisement uses the word 
king and koil. The company does not fully use English because the spelling of koil is Coil. The use of 
koil is meant as the easiest way of the Indonesian to read. Combination of English and Indonesian in 
this advertisement is seen as the effort to attract middle class people since English is the language of 
business and international communication. The people who purchase King Koil will be proud being 
exposed to English. The same phenomenon is also found in the following advertisement in which 
Indonesian language is combined with English in Cellular Phone Card and its advertisement Many 
advertisements are grammatically incorrect. One example is Indonesia's campaign to lure tourist: 
"Visit Indonesia 2008. Celebrating 100 Years of Nation's Awakening". This has been printed on 
billboards, government Web sites and emblazoned on the sides of aircraft belonging to the national 
carrier, Garuda. To be grammatically correct, the phrase "Nation's Awakening" should be made 
specific, for example by preceding it with the definite article 'the' or the possessive pronoun 'our.' 
Another option would be to replace "nation" with the adjective "national."  
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 There had been some previous researches on the language of advertisement in Indonesia but 
the focus were in sociolinguistics aspect of advertisement printed in the Cakram magazine (Tri 
Daryanti (2009), code switching of advertisement in the Surakarta Radio Station (Asep Yudhi 
Kristanto (2008), semiotic analysis done by Erna Adriyani,etal (2011), on visual elements in the 
property advertisement of garden or swimming pool, skyscrapers, luxurious furniture and interior 
design, and beach, and in the translation of beauty and body care advertisement text into Indonesian 
(Mulatsi,2014).There is no research,so far, on the aspect of ccharacteristics of English language used 
in aadvertising in Indonesia. Thus, the Characteristics of English Advertisements created by Students 
of Business English Class at the University of PGRI Semarang are very important to be disclosed. 
 
2. Literature Review 
By definition, the word advertisement (informal ad, advert, ads) is a picture, short film, song, etc. 
which tries to persuade people to buy a product or service. (Cambridge Dictionary,1990) but in 
Oxford English Dictionary (1985), the word “advertise” has its origin in “advertere” in Latin, meaning 
“to inform somebody of something”, “to bring into notice” or “to draw attention to something”, etc. In 
addition, Agustrijanto (2006:7) defines that the advertisement is a communication effort made to 
promote particular product and motivate potential buyers. According to the Committee of 
American Marketing Association(1997:2), advertising is any paid form of non-personal presentation 
of ideas, goods and services by an indentified sponsor. It is non-personal communication of 
information usually paid for and usually persuasive in nature about products, services or ideas 
by identified sponsors through various media. The core ideas in the word of advertisement are 
products, communication, and persuasion.  
The Functions of Advertisement  
Advertising can be classified into different types in view of target audience, geographic area 
(international, national, regional, local), covered media (newspaper, magazine, radio, television), 
function or purpose (product or non-product, commercial or non-commercial, primary demand or 
selective demand, direct action or indirect action), but all in all, advertising can be divided into two 
types: commercial and noncommercial advertising. Brinker in Kaswanti (2000:151) differentiates the 
function of the advertisement text into five categories: informative, appelative, obligatory, contactive, 
and declarative functions 
The Characteristics of English Advertisement 
As a means of communication, language in advertisements must be used effectively and correctly to 
persuade and influence readers to be interested in the products. Referring to the functions of 
advertisement mentioned above, the linguistics aspects are taken into consideration to have important 
roles. The aspects are as follows.  
a. Lexical Features of English Advertisement 
In order to attract potential buyers, the texts of advertisements must be constructed by using unique 
characteristics of wording, such as compound words, coinage, frequent use of verbs, comparative and 
superlative adjectives and loan words. Compound words in technical equipment ads, are usually 
combined to give an exact description of a certain feature or a certain function such as high-volume, 
full-color, multi-functional, non-stop, water-cooled. Often numbers are employed in front of the 
hyphen, which is seldom seen in other advertisements, such as 64-bit, 24-valve, 4-wheel, 255-
horsepower. Coinage, according to Longman Dictionary, means “a word or a phrase that has been 
recently invented”. Advertisements are full of coined words to be lively and eye-catching for example 
the use of the word ezactly confident in Kompas TV comic show. The word ezactly not only has 
similar ponunciatipn as “exactly”, but also it is related to the word “ezact”, a product supporting this 
show. Frequent use of verbs are verbs which widely used in English advertisement.  
b. Syntactic Features of English Advertisement 
The language of advertisement should be attractive and familiar to the costumers and make them 
remember the products. The most frequently used sentence patterns are statements, commands, 
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interrogative sentences and exclamations. As for the sentence structures, elliptical structures, sentence 
fragments and comparative constructions are most widely used in English advertising.  
c. Rhetorical Devices of English Advertisement 
The frequent and wide use of figures of speech is an important characteristic of advertising, which is 
an effective way to make the advertisement attractive. Afigure of speech is an example of the 
figurative use of words, which produces a particularly rhetorical effect when people use the language 
creatively in a specified context. The use of figures of speech in advertisements aims at arousing and 
persuading consumers to buy what is advertised. Their proper use can make an advertisement sweet to 
the ear, and pleasing to both the eye and the mind. Frequently used rhetorical devices are: simile, 
metaphor, personification, pun, etc 
3. Finding and Discussion 
a. The Lexical Grammatical Features of English Advertising Texts 
After giving explanation and example of the English advertisement, the students made their own 
advertisement by analyzing the pictures given. The pictures are grouped into three topics: Education, 
Health, and Tourism. Its general lexical grammatical features are analyzed. Here are the lists of 
advertisement text made by students: 
 
Education 
1. Reach Your knowledge by reading 
2. See and master the world with reading 
3. Real Education to reach your future 
4. Think as a genius 
5. We create your future 
6. Taste the curriculum 
7. Be smart 
8. Creatively-designed curiculum for children 
9. Education that you can trust 
10. 10.Enjoy world-class education system 
Health 
1.Fresh Fruits, Fresh Your Body 
2.Running will keep your health 
3.Entrust your health with health insurance 
4.Smoking can cause a slow and painful death 
5.A seven-minute dance for a healthy life 
6.The only shining-clean detergent 
7.Keep your body fresh with healthy food 
8.Love your body with exercises 
9.Feel the incredible taste 
10.There is a story soul in a healthy body 
 
Tourism 
1. Make your trip efficient 
2. Beautifully historical place 
3. A wonderful place to remember 
4. Want to make a pleasant trip and memorable? 
Choose “Sindoro Satriamas” 
5. Color your life by diving 
6. Visiting Bali makes your life colourful 
7. Visit Bali! You will see a variety of natural 
beauties, one of them is the beach, 
8. Let’s go there 
9. Kuta for pleasure visitors 
10. More than just a view! 
 
From the data above, it is seen that the students frequently used verb phrases such as see, master, taste, 
visit, feel, entrust, be, enjoy, think, make, etc. The choice of those monosyllabic verbs can create a 
communicative message to the prospectus consumer because the verb is short and simple. Other 
example also found in the advertisement of a famous tile “essenza”. Its advertisement says” The 
Essence of Quality” The advertisement of Nokia phone cell also uses monosyllabic verb ” connecting 
people”.  
The use of short and simple verbs such as be, do, make, reach indicate an imperative or 
command to the reader to act and come closer to the product though it is not directly ask them to buy 
or purchase. Some other monosyllabic verbs are as follows; 
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get, buy, make, give, have, see, come, go, call, try, know, keep, look, need, love, use, show, help, prove, 
mean, meet, suit, save, feel, like, take, choose, select, start, taste, build, grow, offer, provide, enjoy, 
savor, etc. 
 
The interpretation of the words see, feel and taste,for example, are related to the meaning of 
perception verbs which are used to describe emotion; it is used in the advertisement to give the effect 
of sensation or feelings.Usually those perception verbs (taste, see, feel, hear, smell) are used for 
subject-oriented perception in which the reader/customer of the product is assumed to have an interest 
on the product /commodity being advertised. The verbs make, keep, and grow tell that the products 
exist for the customer while the verb love is state verb for describing emotion. The word keep conveys 
the idea of continuing possession. In general, those verbs are frequently used in the context of 
imperative clauses which encourage the audience to buy the product. 
The use of monosyllabic word in advertisement as found in the above data has been detected 
by Leech (1966).He said that in the advertising language, the most frequent word for ‘acquisition of 
product ’ is ‘get’ instead of ‘buy’. The reason for this is undoubtedly that ‘buy’ has some unpleasant 
connotations (money and the parting with it) which ‘get ’ lacks. Moreover, he elaborates that 
advertisers usually make very careful efforts not to use the word ‘buy’. Instead they often use such 
synonyms as: ‘try’, ‘ask for’, ‘get’, ‘take’, ‘send for’, ‘use’, ‘choose’, ‘look for’,and make. 
Another characteristic of advertising language made by the students of Business English is the 
use of compound words such as creatively-well design, world-class education, and seven-minute 
dance. It is used to give the sense of excellent product. In term of syntactic analysis, the students use 
variety of adjective compounds. The frequently used compound adjectives types are as follows: (1) 
noun + adjective, (2) Adv+ adjective---beautifully-historical place , (3) Adjective + adjective; and (4) 
present participle + adjective: shining-clean detergent.  
 
b. The Syntactical Features of English Advertisement  
As it has been explained in the previous chapter, the syntactical features of English advertisement are 
referring to sentence type, such as elliptical sentences, interrogative sentences, conditional sentences, 
comparative sentences, etc. Examples: 
1. Want to make a pleasant trip and memorable? Choose “Sindoro Satriamas”----interrogative 
2. Make your trip efficient. Color your life by diving----- command 
More than just a view!, Visit Bali!--------exclamation 
 
The interpretation of the syntactical features advertisers use can be as the way to persuade 
primary customer, show people an advantage, arouse interest and create desire or to ask for action. In 
order to realize these functions, the advertisers should pay much attention to the selection of sentence 
variety, sentence structure, and other grammatical forms. The sentence should be effective, 
communicative, and persuasive. It is in accordance to what had been mentioned by Shimp 
(2000);Sugiyono (2007),Hakim (2006).Here are the sentence structures of the students’ advertisement. 
 
- Simple sentence:  Running will keep your health 
   Visiting Bali makes your life colourful 
    There is a story soul in a healthy body 
 
The students use simple sentences to deliver the information quickly because the reader will 
not need complex process to fully understand the expression, while complex sentences will create 
some suspense dragging the readers’ understanding behind.  
 
- Imperative sentence:  Reach Your knowledge by reading 
     See and master the world with reading  
Imperative sentences are often persuasive in that it arises the readers’ impulse to buy the 
product. Imperative sentences, beginning with the verbs, are forceful and tempting, which coincide 
with the purpose of the advertisements. 
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c. The Rhetorical Devices in English Advertisements 
A rhetorical device or resource of language is a technique that an author or speaker uses to convey to 
the listener or reader a meaning with the goal of persuading him or her towards considering a topic 
from a different perspective, using sentences designed to encourage or provoke a rational argument 
from an emotional display of a given perspective or action.It can be alliteration, assonance, 
cacophony, onomatopea, simile, pun, etc. 
 
 
Example: There is a story soul in a healthy body---assonance 
Fresh Fruits, Fresh Your Body----------- assonance 
 
In the advertisement made by the students, there are only one type of rhetorical devises 
appear---assonance. It is the repetition of a similar set of vowel sounds. It is used to emphasize 
intensity, mood, and imagery, among others. 
 
4.Conclusion and Suggestion 
Business English is an elective subject for English students at University of PGRI Semarang. The 
objectives of the course are to equip the learners with the skill in writing various Business Letters and 
advertisements. The language of advertisement is very different from general English as the 
vocabularies, sentence pattern, lexical as well as syntactical structure should be carefully selected to 
convey superiority of the products and attract the customer to purchase the products being advertised. 
Most of the advertisements (90%) were able to create their own advertisement but with simple choice 
of word (lexical features), 93 % used simple sentence (syntactical structure), and only 6.6 % used 
rhetorical devices. To be professional in designing text for advertisement, they still need more 
practice. 
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